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Partnerships

\ i J > Partnering with individuals, community groups, public agencies, and businessesisaway

- to stretch your resourcesin your Summer Food Service Program (SFSP). Partnering
= - can
-
» P \l" O Generateinterestinthe SFSP
{d o ¢ Build community support

¢ He p meet the nutritional and developmenta needsof children

Partnerscan help in any number of ways. Theseinclude:

™. Outreach —whether it'sfind ng new sitesor raising awareness of existing ones

M oney —financid ass stance can help improve publicity, mea quality, and/or program activities

™. Other Resour ces—volunteers, facilities, and/or equipment can makethedifferencefor asuccessful
summer program

. Meal Pr epar ation and Distribution —school or food service management
companiesmay beavailableto prepare and/or distribute meals

Food for thought: Not every partnershipiswise or appropriate. You should be
clear about the purpose and expectations of the partnership.
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Sepsin Building Partner ships
¢ Establishyour gods
Determineyour needs
¢ Discussfiscal implicationsof partnershipswith
your State agency
Seek partnerswith different skillsand resources
) Share SFSPinformationwith potentia partners
C Beflexibleand opento partner’sideas
¢ Define roles, tasks, and commitmentsin awritten agreement
¢ Report al Programincome (i.e., grants, rebates, donations, etc.)

_ @ Publicly thank your partners
Potential Partners

Organizationsand peopleinterested in children and children’sissueswill beyour most likely partners. Findlocal
partnersaffiliated with national organizationsthat support SFSP.

. Schools . Anti-Hunger advocacy organizations
A County, city, and town administrators * Parksand Recreation Departments
. FoodBanks . Religiousorganizations

. BoysandGirlsClubs . YMCAandYWCA

www.summerfood.usda.gov

USDA isan equal opportunity provider and employer.



